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Don’t sign a lease... 
sign this coupon 


see how you can own your own background music system! 



Send me free literature completely 
describing 3M Background Music — 
the system I can own 
rather than lease! 


Name 

Firm 

Address 


City State Zip 

Mail to: 3M Background Music. Dept. ZAA-1 16. 2501 Hudson Rd.. St. Paul. Minn 551 19 


Remember when 

Background Music was expensive 
and strictly for “Big Business”? 

Now from 3M, there’s a quality 
background music system any 
business or profession can afford 
—regardless of size or location! 
For the first time, you can 
purchase the entire system 
outright: Equipment (player, 
speakers, amplifiers, microphone 
for paging) customized to your 
location by a 3M specialist. 

Tape music library best suited to 


your needs. And —full music 
playing rights (a 3M exclusive). 
Result: No burdensome lease, 
with payments month after month. 
The 3M Brand “Cantata” 700 music 
system is completely automatic. 
Just press a button— music is 
continuous. No tape handling, 
no rewinding, no threading. 

Two types of libraries are available 
—Melodic and Rhythmic— to create 
the exact mood you need. 700 
selections in each library without 
a title repeat. Unmatched high 


fidelity from the world’s leader 
in recording tape. 

3M Background Music lets you 
bring out the best in people! 
Depending on your goals, you 
can use it to soothe, stimulate or 
sell. Total purchase price is only 
about the same as one month’s 
salary for an experienced secretary. 
You can get full details without 
cost or commitment — ask about 
a free trial. Simply mail us the 
coupon above and we’ll send you 
free descriptive literature. 
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Let your wife try on Jerks Socks 
made with Marvess* olefin in combinations 
with other fibers. She may feel foolish, 
but her feet will feel comfortable. 

The difference between ordinary socks 
and Jerks Socks made with Marvess is 
comfort. Marvess makes Jerks Socks soft 
and luxurious. It adds wicking action 
which draws moisture away f rom your 
skin. Your feet won’t feel damp and 
clammy. They stay dry and comfortable. 

Jerks Socks go to all lengths to please 
a guy. ('revr anklet. Dress anklet. Over-the- 
cal f dr. . socks. 


And no matter what style and colors 
you like, or she buys, they’re easy 
to wash. They d ry very quickly. Stay soft 
washing after washing. Jerks Socks 
with Marvess wear better longer and keep 
their shape. 

Now, if you can’t get your wife to try 
on a pair of these Jerks Socks, at least 
have her read this ad. Maybe she’ll get the 
message and get Jerks Socks made with 
Marvess for you. 

Only $1.00 to $2.00 
a pair can buy 
a lot of comfort. 


MARVESS 
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Next week 

THE to BEST SKI RUNS in the 
country are described by Bob 
Otium, w ho tells what it is like 
to ski each one of them. His 
report is accompanied by pic- 
tures and diagrams in color. 


CLEVELAND WILLIAMS. I lie 
Big Cat, training on the Texas 
range, is in the best shape of 
his life. Martin Kane previews 
Williams' heavyweight title 
fight with Muhammad Ali. 


DOGMEA T is what bridge ex- 
perts call the oncc-a-month 
player. Jack Olsen writes about 
two helpings of dogmeat 
himself included— w ho take on 
the Masters in a tournament. 


LETTER FROM THE PUBLISHER 
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About 10 years ago, at midnight on a 
Sunday, a young Sports Illustrated 
reporter checking the facts on a story 
going to press was asked if he had been 
especially careful about a certain point 
on which this magazine was at variance 
with all of New York's newspapers. He 
had not, and he didn’t want to be, since 
a double check would involve an im- 
mediate telephone call to a boxing phy- 
sician who was not going to be happy 
to receive it at midnight. When Hon- 
or Fitzpatrick, our chief of reporters, 
tracked her boy to his desk later and 
asked again if he had made the call, 



HONOR FITZPATRICK 


the answer was no. Miss Fitzpatrick 
then informed him, in her characteris- 
tic fashion — a blend of mother and 
General Patton — that he would do so 
at once. At once. The boy made the 
call. Thus 10 years ago Sports Illus- 
trated had an accurate story and to- 
day we have, in the person of that re- 
porter, an excellent writer and senior 
editor who sits in his office and com- 
plains that the young reporters don’t 
do their research the way he did it in 
his day. 

The fact is that the young reporters 
do do their research the way he did it 
in his day, because Honor Fitzpatrick 
is still beating the recruits into shape 
around here. And she is still hiring 
young people of imagination and abil- 
ity who may well develop, in their turn, 
into writers and editors, thus forcing 
her to begin all over again. 
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Both young men and young women 
do our research and reporting, though 
girls less frequently come looking for a 
reporter’s job on a sports magazine; 
they usually move up from other posi- 
tions around the office after exposure to 
sports has interested them in the work. 
Boys, on the other hand, arc apt to 
have known since high school that they 
would be interested, and Honor prefers 
to hire the ones who have proved it by 
putting in a year or more on local news- 
papers. In either case, a new reporter is 
first trained to check a story, marking 
every fac^ in it as verified: Is a street 
name spelled correctly? Was the coach’s 
shirt really blue? What is the annual 
rainfall in Tanganyika? 

But Sports Illustrated makes a 
point of requiring more than this. We 
want our reporters to have a firsthand 
sense of the sporting scene , and to this 
end they are sent all over the world to 
see events where they occur, talk to 
athletes where they perform and add to 
the personal, immediate material our 
writers — who can be in only one place 
at a time — will finally offer the read- 
er. The process of setting down facts, 
observations and quotes for a writer’s 
use is the first stage in a reporter’s own 
development. 

The transformation of a typical 
sports-loving, print-struck youngster 
into a sound reporter does not take 
place as a matter of course. Miss Fitz- 
patrick makes it happen through a 
combination of instruction, gentle ad- 
vice and an unerring command of the 
withering blast. She herself has done 
research for Fortune, Time and Life 
magazines and, having learned her 
trade from some pretty fierce experts, 
is not about to deny her own staff the 
benefit of their teaching. As is so of- 
ten the case with pupils of formidable 
taskmasters, her charges, after they 
have recovered their egolibrium, are 
properly respectful of facts — and grate- 
ful to the person who taught them to 
be that way. 
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Distinctively-shaped toe. Bold 
new ideas in detailing. A lighter 
brogue— heavy on appeal. Styling 
inspirations from the Masters. 


croshy 

square 

Fine Shoemakers Since 1867 




For the ultimate TV performance 
in any room of your home... 


why not get the best 



Zenith is the Handcrafted TV. 

Every chassis connection is handwired— 
carefully, skillfully— for unrivaled depend- 
ability, fewer service problems and longer 
TV life. There arc no printed circuits. No 
production shortcuts. 

Skilled craftsmen build Zenith TV with 
capacity-plus components throughout 
—components that exceed maximum circuit 
requirements— so they're never overworked. 
So they last longer. Every chassis compo- 
nent is firmly fastened to a rugged metal 
base with up to 200 times greater heat con- 
ductivity than printed circuit boards. 


And Zenith is proud to offer you many 
exclusive TV advances like the Super Gold 
Video Guard tuning system with more than 
a hundred corrosion-resistant 16-carat gold- 
filled contacts for a sharper, clearer picture 
years and years longer. 

See the complete line of Zenith TV- 
many models with Space Command 5 ' Re- 
mote Control— at your dealer's now. At 
Zenith, the quality goes in before the name 
goes on®. 


X1946W. [ewer left, i 
able. Model X2145W. 


export. 19” portable 
Celebrity, giant-screen 


TV, Model 
21 *t port- 


The Handcrafted TV 


